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ABSTRACT

The world is gradually shifting from traditional marketing to digital marketing, with no exceptions in the
business field. Many countries have witnessed widespread technology adoption, making internet usage
highly prominent. Additionally, the use of social media platforms has gained significant momentum in
business applications. Marketers have understood this reality and started utilizing digital marketing as a tool
to enhance business performance and profitability. Nowadays, more and more companies are leveraging
digital marketing to improve their marketing performance and gain a competitive edge by focusing clearly
on social media platforms. This is particularly crucial given the significant changes in consumer behavior
and purchasing patterns over the past decade, with consumers increasingly gravitating towards these
platforms. Therefore, marketers must concentrate on utilizing digital marketing and its impact on future
business strategies. Hence, this research aims to enhance understanding of digital marketing, its nature, and

its crucial role across social media platforms.
Keywords _ digital marketing, social media platforms.
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